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You should haveinsurancein advance because medica expensesarehighin Japan.
If you meet the requirements, you can join the National Hedlth Insurance program
or theemployees' insurance program. Insurance would cover 70—90 % of your
medical expenses. Beforeyou go, call the hospita to confirm the reception hours.
If you don’'t speak Japanese you might want to take a dictionary or bring a
Japanese-speaking friend. When you visit the hospital or clinic, bring your hedlth
insurance card and cash. Typicaly, there arelong waits and the doctors tend not
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to offer muchinformation. (97 words)
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(1) Coming-of-AgeDay
(2) sdf-employedindividua [worker, person]
(3) child abuse
(4) swing
(5) mackerd
(6) pedometer / step counter
(7) firedrill / fire and evacuation drill / fire evacuation drill
(8) second anniversary of a person’s death
(9) athlete'sfoot
(10) Ministry of Land, Infrastructure and Transport

With the advancement of information technol ogy centering around the Internet, e-
commercetargeting genera consumersisexpanding rapidly al over theworld,
especialy inthe U.S. In 1998, theworld’ se-retailing market was estimated at no
more than 9 billion dollars, but by 2002, it is expected to grow to as much as
102.8 billion dollars. Among other things, travel products are suitable for e-
commerce, which doesn’t require a shop, because consumers decide on their
purchases based on information provided without ever seeing the products
themsalves. E-commercewill probably further develop asanindispensableretailing
tool invariousfieldsof thetourismindustry.
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For expatriates, / especialy Americans, // taxation is further complicated by the
possibility of double-taxation obligations: // to the country / in which you are a
resident and derive income / and, / depending on your citizenship, / the tax
authorities back home.

expatriate

double-taxation

obligations to the country  the tax authorities

in which which  the country

derive

back home

You must report / as income / any payment / made by your company / on
your behalf / for rent, utilities, home leave, and any other benefits.
You must report any payment for

on one's behalf one
utilities
home leave
benefits
fringe benefit

U be obliged to do do
a file a return
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You should have insurance in advance because medical expenses are high in Japan.
If you meet the requirements, you can join the National Health Insurance program
or the employees’ insurance program. Insurance would cover 70 — 90 % of your
medical expenses. Before you go, cal the hospital to confirm the reception hours. If
you don’t speak Japanese you might want to take a dictionary or bring a Japanese-
speaking friend. When you visit the hospital or clinic, bring your health insurance
card and cash. Typically, there are long waits and the doctors tend not to offer
much information. (97 words)

A non-Japanese friend of yours says he is wondering if he should seek medical help.

Give advice to him on the Japanese medical system.

(Give advice to him on) avoiding possible problems he may encounter.

Do not write any part of your answer outside the space given below.

B4 10 1 10
90 100
(a)
(b)
(i) (i) 1
(iii) 1
1

(c) 70 90
(a) problem
(b) problem
(c) problem

(d) (e) 2
1 medical expenses
2. the employees’ insurance
3. the National Health Insurance
4. reception hours
5. health insurance card
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(1) Coming-of-AgeDay

(2) sdf-employedindividua [worker, person]
(3) child abuse
(4) swing
(5) mackerd
(6) pedometer / step counter
(7) firedrill / fire and evacuation drill / fire evacuation drill
(8) second anniversary of a person’s death
(9) athlete'sfoot
(10) Ministry of Land, Infrastructure and Transport
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With the advancement of information technology centering around the Internet, e-
commerce targeting general consumers is expanding rapidly all over the world,

especialy in the U.S. In 1998, the world’s e-retailing market was estimated at no
more than 9 billion dollars, but by 2002, it is expected to grow to as much as 102.8
billion dollars. Among other things, travel products are suitable for e-commerce,
which doesn't require a shop, because consumers decide on their purchases based
on information provided without ever seeing the products themselves. E-commerce
will probably further develop as an indispensable retailing tool in various fields of the
tourism industry.

e-commerce e-retailing online business
online commerce Internet commerce Web

is expanding
is getting popular is increasing is becoming increasingly common
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With the advancement of infor mation technology centering around the I nternet,
a. As information technology including the Internet advances,
b. With the development of information technology mainly based on the

Internet,

c. Because information technology represented by the Internet has been
developing,

d. Information technology such as the Internet has greatly advanced, and as a
result,

e-commer ce tar geting general consumers
a. e-commerce aimed at consumers
b. e-commerce aiming at consumers
c. e-commerce involving general consumers
d. e-retailing targeting general consumers
e. electronic commerce [retailing] targeting general consumers
f. online business targeting general consumers
g. online commerce targeting general consumers
h. Internet commerce targeting general consumers

isexpanding rapidly all over theworld, especially in the U.S.
a. is getting popular throughout the world, particularly in the U.S.
b. is increasing all over the world, especialy in the U.S.
c. isincreasing its share all over the world, especialy in the U.S.

. 1998 90

In 1998, the world’s e-retailing market was estimated at no more than 9 billion

dollars,
a In 1998, the world's e-retailing market was no more than 9 hillion dollars,
b. In 1998, the size of the world’s e-retailing market was no more than 9 billion
dollars,
c. In 1998, the share of the world’s e-retailing market was no more than 9 billion
dollars,

. 2002 1,028

but by 2002, it is expected to grow to as much as 102.8 billion dollars.
but by 2002, it is predicted to grow to as much as 102.8 billion dollars.
. but by 2002, it is estimated to grow to as much as 102.8 billion dollars.
but next year, it is expected to grow to as much as 102.8 billion dollars.
. but in 2002, it is expected to grow to as much as 102.8 hillion dollars.
but by 2002, it is expected to grow to 102.8 billion dollars.
but by 2002, estimates predict it will reach 102.8 billion dollars.
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Among other things, travel products ar e suitable for e-commer ce, which doesn’t
requireashop,
a Travel products are especially suitable for [to] e-commerce, which doesn’t
require a shop,
b. ..., which doesn’'t need a shop,
C. ..., which can be operated without a shop,

based on information provided without ever seeing the productsthemsalves.
a. relying on the information obtained before actually seeing the products.
b. based only on the given [provided] information without seeing the products.
c. only through the information given, and not through seeing the products.

because consumers decide on their purchases
a. because consumers decide to buy their products
b. because consumers usually buy their products
c. because consumers usually purchase their products

E-commer cewill probably further develop
a. E-commerce will probably further develop in the future
b. E-commerce will probably continue to develop
¢. E-commerce will probably become more popular [common]

10.
as an indispensableretailing tool in various fields of the tourism industry.
a. as a vital [necessary, essential, important] retailing tool in various fields of
the tourism industry.
b. as an indispensable retailing means in various fields of the tourism industry.
c. as an indispensable retailing method in various fields of the tourism industry.
d. as an indispensable retailing tool in various tourism [tourist, tour] industries.

_

2001 1

20 10
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a tide Q tidemark 4 foundation
Q at once Q vicious circle
U as opposed to
A enough Enough is enough.
2001 1 1200 350

9
. ...and now, since September aone, there have
been over 40 tides of more than 80cm above mean sealevel (St Mark’s Square, the
lowest-lying part of Venice, floods at 80cm).

In 1966, alow-pressure system combined with aviolent scirocco banked up the waters
in the Adriatic to two metres above mean sealevel and totally overwhelmed the town
for awhole day. And it could have been worse, says Roberto Frassetto,... Heis quite
clear inhismind asto the solution. Hewas part of the team appointed by the government
after the 1966 flood to devise a flood protection system and he believes that their
schemefor mobile barriersisthe answer.

A notional golden age cannot be brought back. Veniceis 23cm lower down in the water
than in 1900 due to soil subsidence and sealevel rise, ...

climate change

(i) climate change
atmospheric perturbation
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oceanographer Q devise O scheme
mobile O meteorologist O warning
compressed air U seabed a canal

hold back O subside
descend O be opposed to 4 diminution
perturbation a fragile Q centre-left
bring down

(i) 4

(ii)

40

These consist of 79 hinged metal flaps attached to the seabed
at the three entrances from the Adriatic to the lagoon. ... When the meteorologists give
the warning, compressed air forcesthe water out of the flaps, and they rise to hold back
the sea. When the tide subsides, water is pumped in and they descend on to the
seabed once more.

hinged metal flaps
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40
atmospheric perturbation
atmospheric perturbation 1966

atmospheric perturbation
Roberto Frassetto
atmospheric perturbation

Interviewer Thisrecent flood reached 140cm above mean sealevel. How great istherisk
of aflood such asthe onein 1966, that reached 200cm?

Roberto Frassetto First, | must point out that this recent flood could have been worse: both
the 1966 flood and this one happened in a phase of neap tide, in which case the sea
level can be 20-30 cm lower than spring tide. So we could easily see arepetition in our
life time of the 1966 flood and much worse. In fact, present climatological studies,
which are beginning to give very interesting results, show that there isno possibility
of adiminution of the frequency and intensity of atmospheric perturbation; rather, a
tendency for it to get worse, so the flooding will also get worse over the course of the
century.
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(1)

1

For expatriates, especidly Americans,/  taxationisfurther complicated
/by the possibility of double-taxation obligations./  to the country in
which/ youarearesdent/ andderiveincome/ and, depending
onyour citizenship,/ thetax authoritiesback home.

expatriate o

taxation o
further

possibility

to obligation
inwhich

deriveincome o
inwhich

citizenship o

obligation to back home
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Y ou must report asincome any payment/  made by your company
| onyour behalf / for/ rent, utilities, home leave, / and
any other benefits.

Y ou must report any payment asincome

any payment for
make payment

on your behaf o

A, B, C, and any other

homeleave o

benefits o
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You should have insurance in advance because medical expensesarehighin
Japan. If you meet the requirements, you can join the National Health Insurance
program or theemployees’ insurance program. Insurancewould cover 70—90 %
of your medica expenses. Beforeyou go, cal the hospita to confirmthereception
hours. If you don’t speak Japanese you might want to take adictionary or bringa
Japanese-speaking friend. When you visit the hospital or clinic, bring your hedlth
insurance card and cash. Typicaly, there arelong waits and the doctor’ stend not
to offer much information. (97 words)

2

70 90

problem

problem

problem
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(1) Coming-of-AgeDay

(2) sdf-employedindividua [worker, person]

(3) child abuse

(4) swing

(5) mackerd

(6) pedometer / step counter

(7) firedrill / fire and evacuation drill / fire evacuation drill

(8) second anniversary of a person’s death

(9) athlete'sfoot

(10) Ministry of Land, Infrastructure and Transport
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With theadvancement of information technology centering around the I nternet,
e-commercetargeting general consumersisexpanding rapidly al over theworld,
especialy inthe U.S. In 1998, theworld’ se-retailing market was estimated at no
more than 9 billion dollars, but by 2002, it is expected to grow to as much as
102.8 billion dollars. Among other things, travel products are suitable for e-
commerce, which doesn’t require a shop, because consumers decide on their
purchases based on information provided without ever seeing the products
themsalves. E-commercewill probably further develop asanindispensableretailing
tool invariousfieldsof thetourismindustry.

With the advancement of information technology centering around the
I nternet,

e-commercetargeting general consumers

isexpanding rapidly al over theworld, especidly inthe U.S.

1998 90

In 1998, theworld' se-retailing market was estimated at no morethan 9
billiondallars,
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2002 1,028
but by 2002, it is expected to grow to asmuch as 102.8 billion dollars.

Among other things, travel productsare suitablefor e-commerce, which
doesn’t require ashop,

based on information provided without ever seeing the products
themsdlves.

because consumers decide on their purchases

E-commercewill probably further develop

asanindispensableretailing tool invariousfiddsof thetourismindustry.
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